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ANNAMACHARYA INSTITUTE OF TECHNOLOGY AND SCIENCES RAJAMPET 
(An Autonomous Institution) 

Title of the Course : Business Ethics And Corporate Governance 
Category : HSMC 
Course Code : 23AHS7AT 
Year : IV B.Tech I Semester (Common to CE, MECH, ECE, EEE, CSE & Allied Branches) 
 
Course Objectives: 

 To enable them in knowing about the ethics in management 

 To understand the ethics in different functional areas 

 To facilitate the student‘ role in corporate culture 

 To impart knowledge about the fair-trade practices 

 To encourage the student in knowing about the corporate governance 
 

Unit 1 Ethics  
Introduction–Meaning–Nature, Scope, significance, Loyalty, and ethical behavior.. Value systems - Business 
Ethics - Types, Characteristics, Factors, Contradictions and Ethical Practices in Management –Corporate Social 
Responsibility– Issues of Management – Crisis Management. 

Unit 2 ETHICS IN MANAGEMENT  
Introduction – Ethics in production, finance, Human resource management and Marketing Management –The 
Ethical Value System – Universalism, Utilitarianism, Distributive Justice, Social Contracts, Individual Freedom of 
Choice, Professional Codes; Culture and Ethics – Ethical Values in different Cultures - Culture and Individual 
Ethics – professional ethics and technical ethics. 

Unit 3 CORPORATE CULTURE  
Introduction - Meaning, definition, Nature, and significance – Key elements of corporate culture, shared 

values, beliefs and norms, rituals, symbols and language - Types of corporate culture, hierarchical culture, 

market driven culture – Organization leadership and corporate culture, leadership styles and their impact on 

culture, transformational leadership and culture change. 

Unit 4 LEGAL FRAME WORK  
Law and Ethics -Agencies enforcing Ethical Business Behavior -Legal Impact – Environmental Protection, Fair 

Trade Practices, legal Compliances, Safeguarding Health and wellbeing of Customers – Corporate law, Securities 

and financial regulations, corporate governance codes and principles. 

Unit 5 E-Marketing  
Introduction - Meaning– Corporate governance code, transparency & disclosure -Role of auditors, board of 
directors and shareholders. Global issues, accounting and regulatory frame work – Corporate scams – 
Committees in India and abroad, corporate social responsibility. Bo Ds composition, Cadbury Committee –Various 
committees - Reports- Benefits and Limitations. 
 

Prescribed Textbooks: 

1. Murthy CSV: Business Ethics and Corporate Governance, HPH July 2017 
2. Bholananth Dutta, S.K. Podder – Corporation Governance, VBH. June 2010 

Reference Books: 

1. Dr. K. Nirmala, Karunakara Readdy. Business Ethics and Corporate Governance, HPH 
2. H.R. Machiraju: Corporate Governance, HPH, 2013 
3. K.Venkataramana, Corporate Governance, SHBP. 
4. N.M. Khandelwal. Indian Ethos and Values for Managers 
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Course Outcomes: 

At the end of the course, the student will be able to Blooms Level of Learning 

1. Understand the Ethics and different types of Ethics. L2 

2. Summarize the ethics in different functional areas of management. L2 

3. Comprehend the beliefs and norms of ethics in management. L2 

4. Analyze the corporate law, ethics, codes &principles L3 

5. Evaluate corporate governance & corporate scams. L4 
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23AHS7AT - 1 1 1 1 1 - - 3 1 1 - 1 - - 

23AHS7AT - 2 1 1 - 1 - - 2 1 1 1 1 - - 

23AHS7AT - 3 1 1 1 1 - 1 2 1 1 - 1 - - 

23AHS7AT - 4 1 2 - 1 - - 2 1 2 - 1 - - 

23AHS7AT - 5 1 - 1 1 1 - 1 1 1 - - - - 

 
 



1 

 

ANNAMACHARYA INSTITUTE OF TECHNOLOGY AND SCIENCES RAJAMPET 
(An Autonomous Institution) 

 
Title of the Course : E-Business 
Category : HSMC 
Course Code : 23AHS7BT 
Year           : IV B. Tech.  I Semester (Common to CE, MECH, ECE, EEE, CSE & Allied Branches) 
  
 
Course Objectives: 

 To provide knowledge on emerging concept on E-Business related aspect.  

 To understand various electronic markets & business models.   

 To impart the information about electronic payment systems & banking. 

 To create awareness on security risks and challenges in E-commerce.  

 To the students aware on different e-marketing channels & strategies 
 
Unit 1 ELECTRONIC BUSINESS  
Introduction – Nature, meaning, significance, functions and advantages - Definition of Electronic Business - 
Functions of Electronic Commerce (EC)-Advantages & Disadvantages of ECommerce – E-Commerce and E-
Business, Internet Services, Online Shopping- E-Commerce Opportunities for Industries. 
 
Unit 2 ELECTRONIC MARKETS AND BUSINESS MODELS  
Introduction –E-Shops-E-Malls E-Groceries - Portals - Vertical Portals-Horizontal Portals - Advantages of Portals -
Business Models- Business to Business (B2B)-Business to Customers(B2C) - Business to Government(B2G)-
Auctions-B2B Portals in India 
 
Unit 3 ELECTRONIC PAYMENT SYSTEMS  
Introduction to electronic payment systems (EPS) -Types of electronic payments - Credit/debit cards, e-wallets, 
UPI, and crypto currencies -Smart cards and digital wallets: Features and usage -Electronic Fund Transfer (EFT): 
Role in business transactions -Infrastructure requirements and regulatory aspects of e-payments 
 
Unit 4 E-SECURITY  
Security risks and challenges in electronic commerce - Cyber threats -  Phishing, hacking, identity theft, and 
malware - Digital Signatures & Certificates - Security protocols over public networks (HTTP, SSL, TLS) -Firewalls 
in securing e-business platforms. 
 

Unit 5 E-MARKETING  
Introduction – Online Marketing – Advantages of Online Marketing – Internet Advertisement – Advertisement 
Methods – Conducting Online Market Research– –   E-marketing planning: Online branding, social media 
marketing, and email marketing - E-business strategies: Digital advertising, content marketing, and analytics –    
E-Customer Relationship Management (eCRM) E-supply chain management (e-SCM). 
 
Prescribed Textbooks: 
1. Arati Oturkar&Sunil Khilari. E-Business. Everest Publishing House, 2022  
2. P.T.S Joseph. E-Commerce, Fourth Edition, Prentice Hall of India, 2011 
 
Reference Books: 
1. Debjani, Kamalesh K Bajaj. E-Commerce, Second Edition Tata McGraw-Hill‘s, 2005  
2. Dave Chaffey.E-Commerce E-Management, Second Edition, Pearson, 2012.   
3. Henry Chan. E-Commerce Fundamentals and Application, RaymondLeathamWiley India, 2007  
4. S. Jaiswal. E-Commerce GalgotiaPublication Pvt Ltd., 2003. 
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Course Outcomes 

At the end of the course, the student will be able to Blooms Level of Learning 

1. Describe E-Business & its nature, scope and functions L2 

2. Understand E-market-Models which are practicing by the organizations. L2 

3. Analyze the various E-payment systems & importance of net banking. L4 

4. Comprehend importance of E-security & control. L2 

5. Evaluate market research strategies & E-advertisements. L5 
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23AHS7BT  - 1 2 - - - 2 - - - - 2 - - - 

23AHS7BT  -2 2 - - - 2 - - - - - - - - 

23AHS7BT  -3 - 3 3 - 2 - - - - - - - - 

23AHS7BT  -4 - - - - 2 3 2 - - - 2 - - 

23AHS7BT  -5 2 3 - - 2 - - - - 3  - - 

 
 



ANNAMACHARYA INSTITUTE OF TECHNOLOGY AND SCIENCES: RAJAMPET 
(An Autonomous Institution) 

Title of the Course : Management Science 
Category  : HSMC 
Course Code : 23AHS7CT 
Year           : IV B. Tech.  I Semester (Common to CE, MECH, ECE, EEE, CSE & Allied 

Branches) 

Course Objectives: 

 To provide fundamental knowledge on Management, Administration, Organization & its concepts.  

 To make the students understand the role of management in Production   

 To impart the concept of HRM in order to have an idea on Recruitment, Selection, Training & 

Development, job evaluation and Merit rating concepts  

 To create awareness on identify Strategic Management areas & the PERT/CPM for better Project 

Management  

 To make the students aware of the contemporary issues in modern management 

Unit 1 INTRODUCTION TO MANAGEMENT  

Management - Concept and meaning - Nature-Functions - Management as a Science and Art and both. Schools 

of Management Thought - Taylor‘s Scientific Theory-Henry Fayol‘s principles - Elton Mayo‘s Human relations - 

Organizational Designs - Line organization - Line & Staff Organization - Functional Organization - Matrix 

Organization - Project Organization - Committee form of Organization - Social responsibilities of Management. 

Unit 2 OPERATIONS MANAGEMENT  

Principles and Types of Plant Layout - Methods of Production (Job, batch and Mass Production), Work Study - 

Statistical Quality Control- Material Management - Objectives - Inventory-Functions - Types, Inventory 

Techniques - EOQ-ABC Analysis - Marketing Management - Concept - Meaning - Nature-Functions of Marketing 

- Marketing Mix - Channels of Distribution - Advertisement and Sales Promotion - Marketing Strategies based on 

Product Life Cycle. 

Unit 3 HUMAN RESOURCES MANAGEMENT (HRM)  

HRM - Definition and Meaning – Nature - Managerial and Operative functions - Job Analysis - Human Resource 

Planning(HRP) - Employee Recruitment-Sources of Recruitment - Employee Selection - Process - Employee 

Training and Development - methods - Performance Appraisal Concept - Methods of Performance Appraisal – 

Placement - Employee Induction - Wage and Salary Administration 

Unit 4 STRATEGIC & PROJECT MANAGEMENT  

Definition& Meaning - Setting of Vision - Mission - Goals - Corporate Planning Process - Environmental Scanning 

- Steps in Strategy Formulation and Implementation - SWOT Analysis - Project Management - Network Analysis - 

Programme Evaluation and Review Technique (PERT) - Critical Path Method (CPM) Identifying Critical Path - 

Probability of Completing the project within given time - Project Cost- Analysis - Project Crashing (Simple 

problems). 

Unit 5 CONTEMPORARY ISSUES IN MANAGEMENT  

Customer Relations Management(CRM) - Total Quality Management (TQM) - Six Sigma Concept - Supply Chain 

Management(SCM) - Enterprise Resource Planning (ERP) - Performance Management – employee engagement 

and retention - Business Process Re-engineering and Bench Marking - Knowledge Management – change 

management –sustainability and corporate social responsibility. 

 



Prescribed Textbooks: 

1. Frederick S. Hillier, Mark S. Hillier. Introduction to Management Science, October 26, 2023  
 

Reference Books: 

1. A.R Aryasri, Management Science, TMH, 2019 
2. Stoner, Freeman, Gilbert.Management, Pearson Education, New Delhi, 2019.  
3. Koontz &Weihrich, Essentials of Management, 6/e, TMH, 2005.  
4. Thomas N.Duening& John M.Ivancevich, Management Principles and Guidelines, Biztantra.  
5. Kanishka Bedi, Production and Operations Management, Oxford University Press, 2004.  
6. Samuel C.Certo, Modern Management, 9/e, PHI, 2005 

Course Outcomes: 

Student will be able to                                                                     Blooms Level of Learning 

1.Summarize management concepts, functions, principles, and 
organizational structures. 

L2 

2. Analyze operations and marketing management techniques in business 
situations. 

L4 

3. Apply human resource management functions for effective workforce 
management. 

L3 

4. Apply strategic and project management tools for organizational planning. L3 

5. Comprehend contemporary management practices for improving 
organizational performance. 

L2 
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23AHS7CT - 1 2 1 – – – 2 1 2 2 2 1 - - 

23AHS7CT - 2 2 2 2 1 1 1 2 1 2 2 3 - - 

23AHS7CT - 3 1 2 1 – – 2 – 2 3 2 2 - - 

23AHS7CT - 4 2 3 2 2 2 1 1 2 2 2 3 - - 

23AHS7CT - 5 1 2 2 1 2 3 3 3 2 2 2 - - 
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